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One of the hallmarks of evaluating the quality of a black
tea is by assessing how tightly the leaves are rolled.
Generally, higher-graded teas are teas with leaves that are
tightly and uniformly rolled. @ Lower-graded teas, on the
other hand, are teas with leaves that are loosely and
inconsistently rolled. @With that said, the tightness of the
roll has more to do with the steepability of a leaf than it
does with the taste of a tea. 3 The rolling of leaves is done
by machine or, sometimes, by hand to break the cell walls
of the leaves and release essential oils. @ Therefore, one
should not evaluate the tea’s drinkability or taste merely
because its leaves are not tightly rolled. & It is common to
find that people prefer the taste of looser rolled black teas
over more expensive or more highly graded black teas that

have been tightly rolled.
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Scientific experiments should be designed to show that
your hypothesis is wrong and should be conducted
completely objectively with no possible subjective influence
on the outcome. O Unfortunately few, if any, scientists are
truly objective as they have often decided long before the
experiment is begun what they would like the result to be.
@ This means that very often bias is (unintentionally)
introduced into the experiment, the experimental procedure
or the interpretation of results. @ It is all too easy to justify
to yourself why an experiment which does not fit with your
expectations should be ignored, and why one which provides
the results you ‘hoped for’ is the right one. @ It is important
to draw a meaningful result from the experiment on peer
group activities. (& This can be partly avoided by
conducting experiments ‘blinded’ and by asking others to

check your data or repeat experiments.
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While being an introvert comes with its challenges, it
definitely has its advantages as well. For example, an
introvert is far less likely to make a mistake in a social
situation, such as inadvertently insulting another person
whose opinion is not agreeable. @ An introvert would
enjoy reflecting on their thoughts, and thus would be far
less likely to suffer from boredom without outside
stimulation. @ The only risk that you will face as an
introvert is that people who do not know you may think that
you are aloof or that you think you are better than them. 3
If you learn how to open up just a little bit with your
opinions and thoughts, you will be able to thrive in both
worlds. @ An introvert may prefer online to in-person
communication, as you do when feeling temporarily
uncertain with your relationships. & You can then stay true

to your personality without appearing to be antisocial.
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It has been said that eye movements are windows into the mind,
because where people look reveals what environmental
information they are attending to. However, there is more to

attention than just moving the eyes to look at objects.

(A) You may have had this experience if you have been reading a
book and then suddenly become aware that although you
were moving your eyes across the page and “reading” the
words, you had no idea what you had just read.

(B) Even though you were looking at the words, you apparently
were not paying attention. There is a mental aspect of
attention that involves processing that can  occur

independently of eye movements.

(C) We can pay attention to things that are not directly in our line
of vision, as evidenced by the basketball player who dribbles
down court while paying attention to a teammate off to the
side, just before she throws a perfect pass without looking.
We can also look directly at something without paying
attention to it.
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Psychologists Dember and Earl suggested that the

motivation for exploration had its roots in a curiosity drive.

(A) This is very important for understanding why people
will often return to explore things that they explored
before or do things they have done before. In our daily
lives, for example, we might decide to listen to a piece
of music that we have listened to many times.

(B) By returning to that music with a new or fresh
perspective, perhaps as a result of listening to other
music, we find something new and interesting. One
reason that people can play a card game such as bridge
over and over is that no matter how many times you

have played the game, it will be different in some way.

(C) They suggested that curiosity is stimulated by novelty
and argued that novelty is in the eye of the beholder.
We could have seen something many times before, but
as the result of having new skills or competence, we
discover new or different aspects of that object.
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It takes time to develop and launch products. Consequently, many
companies know 6—12 months ahead of time that they will be
launching a new product.

(A) This marketing technique is called demand creation. It involves
creating a buzz about a new potentially revolutionary nutrient
or training technique through publishing articles and/or books
that stimulate the reader’s interest. Once this is done, a new
product is launched.

(B) Over a series of issues, you begin to see more articles discussing
this new nutrient and potential to enhance training and/or
performance. Then, after 4—6 months, a new product is
coincidentally launched that contains the ingredient that has
been discussed in previous issues. Books and supplement
reviews have also been used as vehicles to promote the sale of
fitness and nutrition products.

(C) In order to create interest in the product, companies will often
launch pre-market advertising campaigns. In the nutrition
industry, articles are often written discussing a new nutrient
under investigation.
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One of the hallmarks of evaluating the quality of a black tea
is by assessing how tightly the leaves are rolled. Generally,

higher-graded teas(A) are teas with leaves that are tightly

and uniformly(A) rolled. @ Lower-graded teas(B), on the

other hand, are teas with leaves that are loosely and

inconsistently(B) rolled. (@ With that said, the

tightness(A+B) of the roll has more to do with the
steepability of a leaf than’it does with the taste of a tea. 3
The rolling of leaves is done by machine or, sometimes, by
hand to break the cell' walls of the leaves and release essential
oils. @ Therefore, one should not evaluate the tea’s
drinkability or taste merely because its leaves are not tightly
rolled(B). ® It is common to find that people prefer the taste
of looser(B) rolled black teas over more expensive or more

highly graded black teas that have been tightly(A) rolled.
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One of the hallmarks of evaluating the quality of a black

blo

tea is by assessing how tightly the leaves are rolled.
Generally, higher-graded teas are teas with leaves that are
tightly and uniformly rolled. @ Lower-graded teas, on the
other hand, are teas with leaves that are loosely and
inconsistently rolled. @With that said, the tightness of the
roll has more to do with the steepability of a leaf than it
does with the taste of a tea. 3 The rolling of leaves is done
by machine or, sometimes, by hand to break the cell walls
of the leaves and release essential oils. @ Therefore, one
should not evaluate the tea’s drinkability or taste merely
because its leaves are not tightly rolled. ® It is common to
find that people prefer the taste of looser rolled black teas
over more expensive or more highly graded black teas that
have been tightly rolled.

* hallmark: £%, E% ** steepability : (XI5) 2218 & Q1S

Lool ]

|k
oju

1. Logic: 19¥ 247t2] sliA] o] 2|29 ‘FAI'7} ABE HIZ L}
2t} o] A2 ‘EO|ESHAl WaQILt, L&A QLY o]
of7Iqt shof gich, 32 2t el B oJRqt ‘Otz £LF of7]o]
2. 3wl 283} 4HH0] thereforZ =2|2o2 AZAEICH=
Ae ZA ZRAEIEL2 39 ©

ENG ROR
1. evaluate, assess 1. F7tstet
2. high-graded 2. 22 HSEH2
3. uniformly 3. 45
4. loosely 4, L25HA|
5. inconsistently 5. 4t glol
6. with that said 6. 2371 kIt
7. have to do with 7. ~2F HAo] glrt
8. drinkability 8. otAl 4 Qg
9. merely 9. Tl
10. 10
11. 1
12 12
13 13.
14 14,
15 15.

Loel]

A 3 ohts / B3] B WIS [ Briehs

o rlo
ol
)
10

Wt
2
rr
~
=

0
~~
HO.
o)

x
Qe Atolet / Lasty YAk A U1/ @ 1%
3|4k, h2lo] Efo]EFF H & = o o] Qict /

0Jo] 22yl Ao} / xto] o} THEdo] Qrtr| Bt /

©
HO
ifo
d
=
rlr
el
lo
i
[
I
g
N
)
r
-
=)
fu
ro rlr

34 = 9 gct / Thes] Qo] Elol EdtAl elx] gk
702 /® &5 % 4 et/ ALEL H Lo
a2l gate] ghe of Folgtchs 2e / o B
[ 1 =4
~— ©O

=2
22 5309 3abur} / elolEsh 2,



While being an introvert comes with its challenges(A), it
definitely has its advantages(B) as well. For example, an

introvert is far less likely to make a mistake(B) in a social

situation, such as inadvertently insulting another person
whose opinion is not agreeable. @ An introvert would enjoy
reflecting on their thoughts, and thus would be far less
likely to outside

suffer from boredom(B) without

stimulation. @ The only risk(P,A) that you will face as an
introvert is that people who do not know you may think that
you are aloof or that you think you are better than them. 3 If

you learn how to open up(S) just a little bit with your

opinions and thoughts, you will be able to thrive in both

worlds(B). @ An introvert may prefer online to in-person
communication, as you do when feeling temporarily
uncertain with your relationships. & You can then stay true

to your personality(B) without appearing to be antisocial.
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While being an introvert comes with its challenges, it

definitely has its advantages as well. For example, an
introvert is far less likely to make a mistake in a social
situation, such as inadvertently insulting another person
whose opinion is not agreeable. @ An introvert would
enjoy reflecting on their thoughts, and thus would be far
less likely to suffer from boredom without outside
stimulation. @ The only risk that you will face as an
introvert is that people who do not know you may think that
you are aloof or that you think you are better than them. 3
If you learn how to open up just a little bit with your
opinions and thoughts, you will be able to thrive in both
worlds. @ An introvert may prefer online to in-person
communication, as you do when feeling temporarily
uncertain with your relationships. & You can then stay true

to your personality without appearing to be antisocial.
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Scientific experiments should be designed to show that
your hypothesis is wrong and should be conducted
completely objectively(B) with no possible subjective(A)
influence on the outcome. (O Unfortunately few, if any,

scientists are truly objective(P) as they have often decided

long before the experimerit is begun what they would like
the result to be. @ This means that very often bias(P,A) is
(unintentionally) introduced into the experiment, the
experimental procedure or the interpretation of results. 3

It is all too easy to justify to yourself why an experiment

which does not fit with your expectations should be

ignored(P), and why one which provides the results you

‘hoped for’\is the right one. @ Tt is important to draw a
meaningful result from the experiment on peer group
activities. (® This can be partly avoided by conducting
experiments ‘blinded’ and by asking others to check your

data or repeat experiments(S).
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Scientific experiments should be designed to show that
your hypothesis is wrong and should be conducted
completely objectively with no possible subjective
influence on the outcome. @ Unfortunately few, if any,
scientists are truly objective as they have often decided long
before the experiment is begun what they would like the
result to be. @ This means that very often bias is
(unintentionally) introduced into the experiment, the
experimental procedure or the interpretation of results. 3 It

is all too easy to justify to yourself why an experiment

which does not fit with your expectations should be ignored,

and why one which provides the results you ‘hoped for’ is
the right one. @ It is important to draw a meaningful result
from the experiment on peer group activities. & This can
be partly avoided by conducting experiments ‘blinded’ and

by asking others to check your data or repeat experiments.
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It has been said that eye movements are windows into the mind,
because where people look reveals what environmental
information they are attending to. However, there is more(B) to

attention than just moving the eyes to look at objects(A).

(A) You may have had this experience if you have been reading a
book and then suddenly become aware that although you
were moving your eyes across the page and “reading” the
words(A), you had no idea what you had just read.

(B) Even though you were looking at the words, you apparently
were not paying attention(B). There is a mental aspect of
attention(B) that involves processing that can
independently of eye movements(A).

occur

(C) We can pay attention to things(B) that are not directly in our
line of vision, as evidenced by the basketball player who

dribbles down court while paying attention to a teammate off
to the side, just before¢ she throws a perfect pass without

looking. We can also look directly at something without

paying attention to it.
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It has been said that eye movements are windows into the mind,
because where people look reveals what environmental
information they are attending to. However, there is more to

attention than just moving the eyes to look at objects.

(A) You may have had this experience if you have been reading a
book and then suddenly become aware that although you
were moving your eyes across the page and “reading” the
words, you had no idea what you had just read.

(B) Even though you were looking at the words, you apparently
were not paying attention. There is a mental aspect of
attention that involves processing that can  occur

independently of eye movements.

(C) We can pay attention to things that are not directly in our line
of vision, as evidenced by the basketball player who
dribbles down court while paying attention to a teammate
off to the side, just before she throws a perfect pass without
looking. We can also look directly at something without
paying attention to it.
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Psychologists Dember and Earl suggested that the motivation for
exploration had its roots in a curiosity drive.

(A) This is very important for understanding why people
will\ often return to explore things that they explored
before or do things they have done before. In our daily
lives, for example, we might decide to listen to a piece

of music that we have listened to many times:

(B) By returning to that music with a new or fresh
perspective, perhaps as a result of listening to other
music,/ we find something new and interesting. One
reasomn that people can play a card game such as bridge
over and over is that no matter how many times you
have played the game, 1t will be different in some way.

(C) They suggested that curiosity is stimulated by novelty
and argued that novelty is in the eye of the beholder.

We could have seen something many times before, but
as the result of having new skills or competence, we

discover new or different aspects of that object.
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Psychologists Dember and Earl suggested that the

motivation for exploration had its roots in a curiosity drive.

(A) This is very important for understanding why people
will often return to explore things that they explored
before or do things they have done before. In our daily
lives, for example, we might decide to listen to a piece
of music that we have listened to many times.

(B) By returning to that music with a new or fresh
perspective, perhaps as a result of listening to other
music, we find something new and interesting. One
reason that people can play a card game such as bridge
over and over is that no matter how many times you
have played the game, it will be different in some way.

(C) They suggested that curiosity is stimulated by novelty
and argued that novelty is in the eye of the beholder.
We could have seen something many times before, but
as the result of having new skills or competence, we
discover new or different aspects of that object.
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2. (2018.6.36)

It takes time to develop and launch products(P). Consequently,

many companies know 6—12 months ahead of time(S) that they

will be launching a new product.

(A) This marketing technique is called demand creation. It
involves creating a buzz about a new potentially
revolutionary nutrient or training technique through
publishing articles and/or books that stimulate the reader’s
interest. Once this is done, a new product is launched.

(B) Over a series of issues, you begin to see more articles
discussing this new nutrient and potential to enhance
training and/or performance. Then, after 4—6 months, a new
product is coincidentally launchedthat contains the
ingredient that has been discussed in previous issues. Books
and supplement reviews have also been used as vehicles to
promote the sale of fitness and nutrition preducts.

(C) In order to create interest in the product, companies will often

launch pre-market advertising campaigns(S). In the nutrition
industry, articles are often written discussing a new nutrient

under investigation.
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It takes time to develop and launch products. Consequently, many
companies know 6—12 months ahead of time that they will be
launching a new product.

(A) This marketing technique is called demand creation. It
involves creating a buzz about a new potentially
revolutionary nutrient or training technique through
publishing articles and/or books that stimulate the reader’s
interest. Once this is done, a new product is launched.

(B) Over a series of issues, you begin to see more articles
discussing this new nutrient and potential to enhance
training and/or performance. Then, after 4—6 months, a
new product is coincidentally launched that contains the
ingredient that has been discussed in previous issues. Books
and supplement reviews have also been used as vehicles to
promote the sale of fitness and nutrition products.

(C) In order to create interest in the product, companies will often
launch pre-market advertising campaigns. In the nutrition
industry, articles are often written discussing a new nutrient
under investigation.
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